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BRIAN FIDLER
Phoenix, AZ, USA • interactive@brianfidler.com • (602) 758-4733

Award Winning Web Designer and Online Marketing Manager

with extensive experience as Internet Site Designer and Project Leader

Internet marketing professional with over 10 years experience designing and developing online marketing solutions. I focus on internet strategy, website functionality and design, social media strategy, email marketing, and search engine optimization and marketing. Areas of expertise include: 

	· Web Design 
& Development
	· Email Marketing
	· Search Engine Optimization (SEO)

	· E-Commerce
	· Social Media Strategy
	· Search Engine Marketing (SEM) / Pay-Per-Click (PPC)

	· Content Management
	· Project Management
	· Marketing Strategy


“Brian is knowledgeable, creative, and a solution-oriented professional who will work tirelessly
to create a meaningful online presence that is both informational and functional. Brian is a delight 
to work with and his strong interpersonal skills enable him to make an idea reality.” 

– Toby Amir Fox, Grants Manager, Girl Scouts–Arizona Cactus-Pine Council

 Professional Experience 

GIRL SCOUTS–ARIZONA CACTUS-PINE COUNCIL, INC. – Phoenix, AZ 
Dec 2008 – Apr 2010
Web Presence Manager & Project Lead
· Reduced overhead by nearly $2,000 per month by migrating the Council’s website to a more cost-effective content management system and hosting solution. 

· Redesigned and redeveloped website that improved its usability and functionality while increasing its visibility on the search engines. Website analytics results: increased traffic by 38%;  increased page views  by 59%; and increased time on site by 44%. Traffic from Google SERPs for February 2010 rose 109% over the same period in 2009. Traffic from Yahoo SERPs was up more than 23%.

· Redesigned site increased online sales by over 70%.

· Incorporated online donation and event registration functionality for Girl Scout sponsored events.

· Helped develop and manage a Girl Scout program to educate girls on website design and development processes and provide them with resources to design and develop their own girl focused website.

· Leveraged social media to increase awareness for Girl Scout programs, summer camps, cookie sales, and volunteer opportunities. 

NATURALLY VITAMINS – Phoenix, AZ
 
Sept 2006-Apr 2008
Internet Marketing Director & Project Lead



· Managed a $700,000 marketing budget.

· Managed a Google Adwords Pay-Per-Click (PPC) budget of over $15,000 per month.

· Converted a shotgun approach to marketing into 6 targeted audience segments and developed product messaging specific for each target audience.

· Developed online and traditional marketing programs for multiple product lines.

· Identified customer sectors and crafted targeted marketing materials to each segment, then managed creative strategy and executed all marketing collateral via in-house resources and PR agency.

· Built online lead-generation system resulting in more than 15,000 double opt-in leads in its first year.

· Created on-going health education resources on issues of healthy diet, nutrition, and exercise. 

· Established partnership with Coupons Inc. to deliver online coupons via each party’s websites and online network. Also formed partnership with StartSampling.com for fulfillment of multiple online promotions.

· Liaised with legal counsel on distributor contracts, price maintenance agreements, and trademarks.

· Led two product launches in 2008. 

· Developed trade show strategies with specific messaging, booth positioning and creative execution.

· Tracked campaign results and prepared ROI reports for all marketing activities and campaigns.

BRIAN FIDLER INTERACTIVE – Phoenix, AZ
Jan 2001 – Present
Owner with clientele that includes Phoenix Children’s Hospital, Austin Commercial, MGM Grand (Las Vegas), Britannica.com,  Robson Communities, American Academy of Orthopaedic Surgeons, Swift Aviation, Sundt,
and Safeguard Security. 

· Design and direct the development of content management systems, ecommerce sites, direct mail and email marketing campaigns, interactive presentations, brand identities, brand systems, marketing collateral, tradeshow displays, and other marketing and interactive solutions.

· Optimize clients’ online lead-generation by identifying key performance indicators (KPI), establishing benchmark goals, observing visitor behavior, and adapting sites to improve results.

· Evaluate and improve on-site search engine optimization for client websites.

· Help clients understand the strengths and weaknesses of search engine marketing (i.e. Adwords) and organic search engine optimization in order to create the most strategic blend to meet their business goals. 

· Develop SEM strategy for clients and manage the ad buying process for Google Adwords. 

· Provide keyword research to clients to help them understand which keywords and phrases are actually being used on search engines, frequency of use, and potential for traffic generation. 

· Apply keyword research to the planning and execution of clients’ site content and help manage content creation and acquisition.

· Analyze keyword competition to help clients’ rank well for high-traffic and high converting keywords and phrases. Also identify competitive tactics that can safely be mirrored or replicated. 

· Provide ongoing tracking of the search engine ranking positions (SERPs) for clients’ keywords and phrases to measure the effectiveness of our SEO efforts.

· Provide social media monitoring to identify opportunities for clients to engage with their audience.

· Provide design and development for social media platform landing pages.

· Develop and execute strategies which encourage the growth of clients’ friend and follower base on multiple social media platforms. 

BRITANNICA.COM,  – San Francisco, CA

May 2000 – Jan 2001
Senior Designer

· Worked with a team of designers, project managers, and developers to concept and create a next-generation tool for high school students to aggregate their homework in an online space.

· Designed BritannicaSchool.com’s Big 6 identity and the Big 6 section for BritannicaSchool.com.
· Designed and implemented HTML and CSS layouts for a number of sections within our site.

· Developed Flash-based interactive learning tools for the BritannicaSchool.com website.
· Storyboarded and Developed a Flash-based non-linear presentation for the sales team to demonstrate and sell the BritannicaSchool.com concept to teachers and school board officials across the United States. 

SHR PERCEPTUAL MANAGEMENT – Scottsdale, AZ

Feb 1997 – May 2000
Interactive Product Manager 

· Led development effort to add interactive capabilities, extending SHR’s creative branding experience into areas outside of print collateral and strategy. Clients included Coca-Cola, Mattel, GMC Trucks, Ford Motor Company, BMW, and Kodak. 

· Created digital presentation platform to promote SHR’s design and brand research services that reduced SHR’s overhead by more than $100,000 over two year period. The platform helped reposition SHR as a technology leader in the brand development market. 

· Oversaw conversion of SHR’s proprietary research system, Visual Positioning™, into a digital process. 

· Managed the strategic digitization of thousands of images for the Visual Positioning™ process. The result was a dramatic improvement of workflow efficiency and a more robust service offering.

· Outlined specifications for an online/interactive version of Visual Positioning™ that led to patent application. ( http://bit.ly/fidler-patent-app ) 

· Helped create a lightweight and economical version of the Visual Positioning™ process in order to expand our potential market.


 Technical Skills 


E-Commerce, Email Marketing, Search Engine Optimization (SEO), Search Engine Marketing (SEM). Content Management Systems (CMS) include ExpressionEngine, MODx, and WordPress. Google Analytics, Google Adwords, PHP, MySQL, CodeIgniter, CSS, Javascript and JQuery. Photoshop, Illustrator, Fireworks, 
Flash and Actionscript, Coda, TextMate.


 Awards 


Taschen’s 1000 Favorite Websites
Arizona AIGA Prisma award, 2003
Phoenix Addy, 2003
Arizona AIGA Prisma award, 2002

Volunteer of the Year Award, Phoenix Advertising Club               Rockport Publishers, Best Business Card Design 5

Best Healthcare Website, Web Awards, 2002 




 Education 


ARIZONA STATE UNIVERSITY – Tempe, AZ • Bachelor of Science (BS) in Marketing

